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1D-11563/Jan. 07
MBA 2 Yr. llird Semester (DDE)
Advertising Management (MM-7)

Time - 3 hours Maximum Marks : 70

Note : Attempt any five questions in all, selecting at least one
question from each unit. All questions carry equal
marks

Unit-1 "
1 Differentiaie between miarkeung mix and media mix.
ompare and contrast the advertising versus other media
of mass communication.

2. Compare the advantages and disadvantages of different
consumer promotion techniques with respect to
alternative objectives of (a) getting trial from new
consumers, (b) holding (retaining) present customers, and
(¢) building brand image.

Unit-11
¥ Discuss the pros and cons of using a comparative
advertising message. Cite example where a marketer is

using a comparative ad and evaluate the. decision to do
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[image: image2.jpg]4. “Media planning involves a trade*off between reach and
frequency.” Elucidate. When reach should be emphasized
over frequency and vice versa?

Unit-111
5. (1) How advertisers use the technique of “Eye Tracking”
to enhance the advertising effectiveness?
(b) Discuss the differences between pre-testing and post-
testing techniques of advertising.

6. Discuss how the use of news papers as an advertising
medium would differ for national versus local advertisers.
Cite examples of newspaper advertising used by a national
and alocal advertiser and evaluate the type of ad used by
each

Unit-TV

7. Discuss the ethics of celebrities endorsing products. How

does endorsements effect consumer purchase decisions?

What arc the important considerations of source

creditability. expertise and the trustworthiness of the
celebrity for an advertising manager.

8. Discuss how advertising can affect product costs and the
prices consumers pay for products and scrvices. Discuss
the arguments for and against advertiser influence and/
or control over the media. How might a newspaper ot

magazine avoid being influenced by advertisers?
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